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ABOUT

Hello, my name is Amadeus. |
love making things for print and
for screen. I'm a multidisciplinary
designer and thinker—working in
visual design, web development,
and usability. I'm currently based
in Manila, Philippines.

AMADEUS@COBANGBANG.COM
AMADEUS.COBANGBANG.COM
+63 922 888 9340 (PH)

+1424 234 3387 (US)
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Know more about our
Freebie of the Month! |
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Choose Your Heartaches The Journey Of Waiting How | Brewed My 2015
by KC Boter by Davie Z. Guillen, M.D. by Ryan Janolo

n &
- P

WEB DEVELOPMENT, WEB DESIGN,
ART DIRECTION

Brew Your Best Year
by The Coffee Bean & Tea Leaf®
BREWYOURBESTYEAR.COM

Brew Your Best Year is the
community division of The Coffee
Bean & Tea® Philippines. In 2014,
| did a web refresh. The refresh
was an opportunity to create

a unique visual identity for the
brand, as well as create a better
user flow and over-all experience
for the community.

AGENCY: ELEVATION PARTNERS

ACTUAL WEBSITE MAY APPEAR DIFFERENT.
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RECENT POSTS

ABOUT

Brew Your Best Year is dedicated to
inspiring and arming its community to
become the best version of
themselves. It is an outlet of artistic
expression and a place to share stories
that others can read, see, and
experience.

It seeks to create an inspired

community that inspires and serves
others, through the power of shared
creative contributions.

BECOME A PART
OF OUR BREW
YOUR BEST YEAR
COMMUNITY!

Home
About
Articles
Gallery
Community
Your Coffee Bean Story
Events
Freebies
Contribute

Subscribe
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BECOME A PART OF
OUR BREW YOUR BEST YEAR
COMMUNITY!

Be the first to know about our special events and activities, get your weekly dose of inspiration, and
always stay updated on what's happening within our creative community! You'll alse receive special
downloadables like monthly calendars, postcards and inspiring messages that you can print, post
and share with others!

If you've been browsing or contributing to Brew Your Best Year for a while now, consider this as our
way to get you officially on-board. We promise we won't spam your mail!

Full Name Email

Birthday MM / DD Occupation

Gender O Male O Female School / Company

COUNT ME IN!
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RELATIONSHIPS
How To Give Good Advice

by Josmine Cruz
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and always stay updated on what's happening
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special downloadables like monthly calendars,
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DISCOVERY / FULLFILMENT

{F % Three Things | Learned In My Quarter-life

by Bill Barrinuevo | December 29, 2015
b
It's time for us to review the almost 365 days that passed. As traditions may be, this one could be ill-received
and neglected, but it is still widespread done nonetheless. Reflecting is o good way to prepare for yet

another year. Coincidentally, it is a year of transition for me because | crossed that golden bridge between
college life and employee-hood this year, therefore inviting adulthood inte my life.

Here is what a 25-year old, struggling artist/ part-time employee has learned in a year of transition:
First: It's okay to make mistakes, but try to limit them.

| am a slow learner, but once | acquire a skill, | never unlearn it. So | always allow myself to make mistakes
when | try something new, and | den't go hard on myself. When | started out in my job in a traditional set-up—
with cubicles, coffee, bosses, meetings, you get it— | allowed myself a few mess ups. A little warning though,
one too many could get you in trouble. So try to limit your mistakes, this means you should learn fast from
your early mistakes and never make them twice.

Second: Think hard on starting a task because you need to follow through.

| hear the words ‘you should follow through® a lot, trust me. In the so called adult world, this is a certified

INSPIRE
OTHERS &
SHARE YOUR
WORK HERE!

\ ey

DISCOVERY /

RELATED POSTS

How | Brewed My 2015

by Ryan Janclo
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community division of The Coffee
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a unique visual identity for the
brand, as well as create a better
user flow and over-all experience
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AGENCY: ELEVATION PARTNERS

ACTUAL WEBSITE MAY APPEAR DIFFERENT.



§49

BREW YOUR BEST YEAR

by @e Coffee “Bean,&.“TeaLeaf

DISCOVERY / FULLFILMENT

€F

b

DISCOVERY / FULLFILMENT

€F

b

by Bill Barrinuevo | December 29, 2015

It’s time for us to review the almost 365 days that
passed. As traditions may be, this one could be
ill-received and neglected, but it is still
widespread done nonetheless. Reflecting is a
good way to prepare for yet another year.
Coincidentally, it is a year of transition for me
because | crossed that golden bridge between
college life and employee-hood this year,
therefore inviting adulthood into my life.

Here is what a 25-year old, struggling artist/
part-time employee has learned in a year of
transition:

First: It's okay to make mistakes, but try to limit
them.

—— INSPIRED? GIVE YOUR THOUGHTS! ——

Comment

A

Name and email are required fields. Your email address will
not be published.
By posting @ comment, you agree to the

of the site.
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“HOWEVER WAY-YOU WANT.IT

ABOUT MENU LOCATIONS THE LATEST CAREERS Wingstop Phl[lpplnes

WINGSTOP.COM.PH*

Wingstop is on a mission to serve
the world flavor. Coinciding with
Wingstop’s worldwide rebranding
in 2015, Wingstop Philippines
followed suit, following it’s bold
imagery and typography. No
other Wingstop franchise has a
website this good.

AGENCY: ELEVATION PARTNERS

ACTUAL WEBSITE MAY APPEAR DIFFERENT.
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Wingstop Philippines
WINGSTOP.COM.PH*

Wingstop is on a mission to serve
the world flavor. Coinciding with
Wingstop’s worldwide rebranding
in 2015, Wingstop Philippines
followed suit, following it’s bold
imagery and typography. No
other Wingstop franchise has a
website this good.
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habanere fueled punch in the
mouth — for those whe are into
that sort of thing.

All the warmth of Hot Buffalo with
a little trance-inducing voodoo
sprinkied on fop.
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classic Buffalo spirit without the
sweatly brow. citrus xing.

TERIYAKI GARLIC PARMESAN

Menumental oriental. Take a frip The Epic Pairing may have

through the Asian spices mingled originated in the Mediterranean.

into this satisfyingly sweet sauce. But it was perfecied in our kitchen.
Some things are worth wrecking
your breath over.

What's in a wing? Why, our nine signature flavors, of
course. Wingstop Wings are sauced-and-tossed,
made-to-order, and served piping hot with flavors
carefully perfected by our experts.
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Wingstop Philippines
WINGSTOP.COM.PH*

Wingstop is on a mission to serve
the world flavor. Coinciding with
Wingstop’s worldwide rebranding
in 2015, Wingstop Philippines
followed suit, following it’s bold
imagery and typography. No
other Wingstop franchise has a
website this good.
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HOT BUFFALO

The Original. The one and only.
I¥'s the classic blend of heat and
tang that made us famous.

Sauce, sweaf and fears. s a
habanero fueled punch in the
mouth — for those who are info St Wingstop Philippines

that sort of thing. 2 pa v WINGSTOP.COM.PH*

All the warmth of Hot Buffalo 7 —
with a little trance-inducing

voodoo sprinkled on fop.

CHICKE FINGS Wingstop is on a mission to serve
the world flavor. Coinciding with
o sy Do o e | What's in a wing? Why, our nine Wingstop’s worldwide rebranding
R in 2015, Wingstop Philippines

followed suit, following it’s bold

imagery and typography. No

other Wingstop franchise has a

website this good.

delightful sweetness...right

AGENCY: ELEVATION PARTNERS

ACTUAL WEBSITE MAY APPEAR DIFFERENT.
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LD, NEVER H v Wingstop is on a mission to serve

other Wingstop franchise has a
website this good.
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f J"lr"'- VIE PUSH Wingstop’s worldwide rebranding
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TURD Wingstop Philippines
Circuit Lane, Makati City M i i WINGSTOP.COM.PH*
« Solenad Nuvali, Sta. Rosa, Laguna

[ Wingstop is on a mission to serve
cop,ngmzm.swmgmpph.hppm.,,.m - ligaya Driy the world flavor. Coinciding with

i : ' 5, | ' Wingstop’s worldwide rebranding
in 2015, Wingstop Philippines
followed suit, following it’s bold
imagery and typography. No
other Wingstop franchise has a
website this good.
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TWITTER

Wing by from Feb12-21 & get FREE Onion
Rings/Sweet Potato Chips upon purchase of
4pes Classic Wings in any flavor! hitps://1.co

/ShgsPeoTnl
— 6 hours ago

Even flavor needs something 1o pair with,
will it be you? #WingstopPH hitps://1.co
/43czERLg(D
— 20 hours ogo

RT @katmallillin; | think it's safe o say
@Iaureenmuy enjoyed @WingstopPH And

ABOUT MENU LOCATIONS THE LATEST
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Wingstop Philippines
WINGSTOP.COM.PH*

Wingstop is on a mission to serve
the world flavor. Coinciding with
Wingstop’s worldwide rebranding
in 2015, Wingstop Philippines
followed suit, following it’s bold
imagery and typography. No
other Wingstop franchise has a
website this good.
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IDC Manpower Services Inc.

PEOPLE
POWER

ABOUT

IDC Manpower Services develops and deploys:

WHOLLY-ENGAGED & EFFECTIVE \O )
WORKERS FROM THE PHILIPPINES
Clients partner with IDC Manpower Services to fill a diverse range of manpower needs with skilled
workers that clients can trust and depend.

SERVICES

@Y () (@

WEB DEVELOPMENT, WEB DESIGN,
ART DIRECTION

IDC Manpower
IDCMANPOWER.COM

IDC Manpower is a manpower
service developing and deploying
workers from the Philippines. In
2014, IDC Manpower needed an
online presence and | created a
simple one-page site for them.

AGENCY: ELEVATION PARTNERS

ACTUAL WEBSITE MAY APPEAR DIFFERENT.
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CONTACT US

ABOUT Whether you are an individual seeking employment

or an employer locking for the right individuals te fill

vacancies in your organization, IDC Manpower has

IDC Manpower Services develops and deploys: teams of dedicated people committed to finding
you the right match for your needs.
W H OI_I_Y_ E N GAG ED Contact us by filling out the contact form or email
us at info@idemanpower.com. You may alse
& EFFECT|VE directly call Eugene Arevalo, Recruitment & |DC MCIﬂpOWGI’
WORKERS FROM E;:;css Development Specialist, at +63 917 808 IDCMANPOWER.COM
THE PHILIPPINES Full Name
Clients partner with IDC Manpower Services to fill
a diverse range of manpower needs with skilled Ernail Address .
workers that clients can trust and depend. | D C M an pOWGI’ IS d Mman pOWGF
service developing and deploying
Contact Number workers from the Philippines. In

2014, IDC Manpower needed an
online presence and | created a
simple one-page site for them.

AGENCY: ELEVATION PARTNERS

ACTUAL WEBSITE MAY APPEAR DIFFERENT.
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The Connoisseur’s Guide to Fine Watches

f LIKE US ON FACEBOOK

www.facebook.com/lucerneluxe

CORUM SHARES ITS THE APPEAL OF ATYPICAL WATCHES
MAGNIFICENT VISION

v"—'-rwv"‘

The Out-of-the-Box [ssue 2013

ses forces to
combat magnetism

BASELWORLD, WATCHES &
WONDERS, AND OTHER UPDATES IN
THE WATCH WORLD

ART DIRECTION, EDITORIAL DESIGN

Lucerne Luxe

Lucerne Luxe is the magazine of
Lucerne, a luxury watch shop. The
magazine serves as a guide to
fine watches, for connoisseurs and
budding watch enthusiasts. | was
hired to help with the art direction
and editorial design, from layout
to finish.

ISSUES: WINTER 2013, SUMMER 2013, WINTER
2013



A CLOSE BRUSH WITH

MECHANICAL
PERFECTION

The Breguer Classique Chronométrie 7727

o N.B. Samson
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Lucerne Luxe

Lucerne Luxe is the magazine of
Lucerne, a luxury watch shop. The
magazine serves as a guide to
fine watches, for connoisseurs and
budding watch enthusiasts. | was
hired to help with the art direction
and editorial design, from layout
to finish.

ISSUES: WINTER 2013, SUMMER 2013, WINTER
2013
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ATENEO DE MANILA UNIVERSITY
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Social Transformations:
Journal of the Global South

Social Transformations is an
academic journal published by
Ateneo De Manila University.

It is an outlet for critical but
engaged knowledge about social
justice, collective well being, and
sustainable development within
and across the Global South. |
designed the book and involved
with producing all issues.

ISSUES: VOL. 1, NO. 1& 2; VOL. 2, NO. 1 & 2;
VOL. 3, NO.1& 2, VOL. 4, NO. 1 & 2.
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Social Transformations is an
academic journal published by
Ateneo De Manila University.

It is an outlet for critical but
engaged knowledge about social
justice, collective well being, and
sustainable development within
and across the Global South. |
designed the book and involved
with producing all issues.
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KH: Itis not optimistic in the sense of predicting what will happen. 1
want to write something that will show people how they could have a
different future than the one they think is inevitable.

LC: So it’s normative?

KH: Certainly normative, What I'm claiming, if you like, is that
movement is a human right; it is a universal human right and
movement around the planet should not be controlled by territorial
states who have the right to shake us down whenever they feel like or
to decide whether we can move or not into their territory,

All of this adds up for me to a Kantian cosmopolitan idea. 1
envisage a new free trade movement at a global level which says, “We
‘have to do something about these territorial states which are making it
difficult for us to move.” And a place like Africa could easily be in the
vanguard of such a movement,

Social Transformations Vol, 3, Ne, 1, Mar. 2015

SOLOMON TAI OKAJARE

Sino-Western Rivalry as a New
Trajectory of Neo-Imperialism
A Critical Challenge for African
Diplomacy and Development

Africa’s underdevelopment and subservient status in the
international political economy have often been analyzed as

deliberate creations of Western influence, from the slave
to neo-imperialism. But China's recent phenom

into Africa, which seems to provide a veritable

for Africa’s international engagements, is provok
from the West, whose traditional influence ap

challenged. This paper examines the rise of China in Aﬂ'lca_
and argues that the Sino-Western rivalry, which the rise has

provoked, implies a new scramble and trajectory of neo-

imperialism capable of worsening the already critical condition:
of Africa's development. It concludes that, with China in the

fray, Africa will only sink deeper into the vortex of a skewed

international economic system, unless its leaders and people:

urgently design and use home-grown initiatives of thorough
systemic reforms to develop their economies to a’mmpjjaﬁtiva
level, which will, in turn, promote African states as respectable
members of the international system.

Social Transformations Vol. 3. No. 1, Mar, 2015 / 27-55
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Journal of the Global South

Social Transformations is an
academic journal published by
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and across the Global South. |
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with producing all issues.
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Organizations

§ . Organizations ;
‘Sector of Work linked to the Asia
linked to AFRIM Foundation

Organizations .

Organi; ) N

um: t:;“n:;c linked to ADB  COUNtry average
L NGO (Philippines)

Urban development 6%
and rural settlement

Enviranment N%

14% 6%

Governance, public
administration, and
democratization

15%

Peace and security

29%

2%

Trade, private sector
development, and IT

Education

0%

Agriculture

6% 3%

Energy

7%

0% 0%

Health and
population

NGO and n?tw(ork

4% 6% 21%

4% 3% 0%

The hypothesis we put forth and test here is that agenda setting by
regional and intemational organizations might be more important
than the regime type when it comes to organizations’ sectors of work.
Agenda setting by such organizations would explain why countries
tend to have arganizations working in the same sectors in the same
proportion. [fonly local/national dynamics martered, then proportions
should vary across countries, since different countries face different
issues. The fact that proportions tend to be similar might reinforce
our hypothesis that regional/international organizations act as agenda
setters, They lead organizations across countries and regime types to
work on similar issues, in similar proportions, and somewhat trump
the influence of the regime type and local issues,

~ To try and show this, we will use the example of the Philippines,
since this is the country for which our data is the most exhaustive and
reliable. We have considered four organizations active in the country
and their influence on the sectors of work of affiliated organizations,
to try and see if they influence the sectors in which they work. We
compared the sectors of work of the affiliated organizations with the

50 Sacial Transformations Vol. 2, No. 1, Feb, 2014

Table 4. Sectors of work of affiliated organizations, Philippines.

national average for the country ta sce if regional organizations tend

to pull them away from the national average, in which case we might

think they definitively have an influence on these organizations'sectors

of work. If conclusive, this test would support the argument that there.

is indeed agenda setting at work, although it does not prove it beyond
doubt.

To test this idea, we examined four organizations present in the
Philippines: Alternate Forum for Research in Mindanao (AFRIM),
Mindanao-based NGO working on socioeconomic and rights i

the Asia Foundation (a regional funding organization); the Freedom
from Debt Coalition (FDC), a Philippine-based advoeacy coalition;
and the NGO Forum on the ADB (Asia Development Bank), a
regional coalition of civil society organizations that debate with the
ADB and challenge ADB policies. AFRIM and the FDC can be
considered nationally focused organizations. Thus, if they influence the
sectors of work of affiliated organizations operating on the national

level, one would expect variations across cases and differences with.
national averages. The Asia Foundation and the NGO Forum on the:

Trar ional Ideas and Ci
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Bantaeng has experienced improvements in their living standard and

ett onomic opportunities, which in turn helps them enjoy better
education and health, and at the same time enables them to maintain
environmental sustainability.

Another success factor is visionary, able, and agile leadership. The
regent has not only the relevant character and background needed
to develop and implement the program through formal policies and
regulations, but is able to utilize the network to solve the problem of
limited budget in his local government. Such leadership is essential
o ensure suceessful output and outcomes of 11D initiatives, but more
importantly to foster a mindset and behavioral change in the society:
that innovation could lead to the betterment of lives for everyone.
Indeed, realizing a grand vision of making Bantaeng a center of
economic growth through agriculture also requires a grand leadership.

~ To summarize, the government could lead 11D initiatives in
Indﬂﬂﬁlﬂ, not Dﬂljf because it has the devdopmnta] Tesources
(fanding, infrastrucrure, apparatus, nerwork, and policies) but also
because such initiatives will dircetly address the national development
agenda. Inherent in the government’s role is the key capacity to manage
the different interests of actors to ensure the successful delivery of 11D
1. Social Transformations Vol. 3, No. 2, Sep. 2015
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CASE 2: UNDERSTANDING BUSINESS-LED
1ID PROJECTS

Tt is apparent that business promotes the practices of 11D mostly
through their corporate social responsibility initiatives (CSR; see, for
example, Barkemeyer 2009, Utting and Marques 2010). Although
there is no commonly agreed definition for CSR(GamgﬂandMelﬁ
2004), CSR is generally perceived to deal with the three aspects of
development, i.e., the economic, social, and environmental (for
example, Schwartz and Carroll 2003). In particular, the social aspects
cover issues such as the provision of education, promotion of health,
and creation of job opportunities. Meanwhile, the envir ntal
aspects include issues like pollution control, energy, and environmental
management. Economic aspects usually deal with improving income
and living standards. As such, we argue that there are shared features
between inclusive developments and CSR.

Why Does Innovation Matter for Inclusive Development?
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Social Transformations:
Journal of the Global South

Social Transformations is an
academic journal published by
Ateneo De Manila University.

It is an outlet for critical but
engaged knowledge about social
justice, collective well being, and
sustainable development within
and across the Global South. |
designed the book and involved
with producing all issues.

ISSUES: VOL. 1, NO. 1& 2; VOL. 2, NO. 1 & 2;
VOL. 3, NO.1& 2, VOL. 4, NO. 1 & 2.
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God and Make Disciples. | was
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and a Princess of grace and beauty, various sermon-based series.

and they sought to live happily ever after.
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Attraction! Reaction! is a monthly
production gig in Manila, curating
the best local indie acts in one
place. I've been asked numerous
times to design and create
posters and various merchandise
for them.
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